


WHAT:

WHy:

AudienCe:

The Miami Gay & Lesbian Film Festival is a critically acclaimed event, now in its 14th year, held throughout South Florida in the world-

renowned historic South Beach district and other locations throughout Miami-Dade. Our film festival is renowned for its program of

feature length films, documentaries, and short films by, about and of interest to the gay, lesbian, bisexual and transgender (GLBT)

communities. Our organization remains active outside of the film festival to provide year round advance, archival, and educational

screenings along with other social events.

The Miami Gay & Lesbian Film Festivals was created to bring together film-loving audiences of all persuasions, presenting the best of

international, national and local LGBT-oriented films to South Florida. We strive to enrich, entertain and educate the public while

encouraging a sense of community through international and culturally diverse film, video and other media that offer historical and

contemporary perspectives on the gay, lesbian, bi-sexual and transgender experience.

Screenings and special events in 2009-2010 drew more than 13,500 attendees from greater Miami-Dade and Broward counties, as well

as national and international visitors. The Festival's target audience is primarily composed of gay men and women from diverse cultural

backgrounds, as well as interested attendees from the general population. South Florida is a unique location, acting as a gateway for

Latin America, the Caribbean, and Europe. Our community’s multi-lingual and diverse population creates a thriving and unique

metropolitan area.



Source: Community Marketing, Inc. 2007 Gay & Lesbian Consumer Index Study

WHo iS THe GAy & leSBiAn ConSumer?

THe leSBiAn ConSumer

• 91% of lesbian respondents report that their purchasing decisions are influenced  

by corporate sponsorship of GlBT events and participation in GlBT charities

• Travel: median $2,000 per year

• Clothing: median $500 per year

• 85% of lesbian respondents said that advertising in GLBT media influences their decision to purchase 

products or do business with a company

• 53% saw at least one movie in the last month

• 30% go to a bar at least monthly

• 44% of those who consumed at least one alcoholic beverage in a bar or restaurant per week 

indicated that advertising in GLBT publications influenced their selection of a beverage

• 79% of lesbian respondents used a Visa Card in the last month; 56% used a MasterCard and 24% 

used an American Express card

THe GAy ConSumer

• 88% are more likely to support companies that sponsor GlBT events 

and fundraisers

• Travel: median $2,000 per year

• Clothing: median $500 per year

• Coffee drinks: median $260 per year

• Bottled water & sports drinks: median $260 per year

• 85% consider advertising in LGBT publications to be a favorable motivator to purchase

• 63% go to see a movie at least monthly

• 53% work out in a gym at least monthly

• 50% go to a club or bar at least monthly

• 80% purchased with a Visa credit card in the last month

• The median US gay male respondent spent $5,200 dining out in the last year, with a median of 4 

times per week and median of one of those in a fine dining establishment



SENIORS - 56-75 (5%)

MATURE ADULTS - 36-55 (55%)

YOUNG ADULTS - 23-35 (38%)

COLLEGE AGE - 18-22 (2%)

2% 

55% 

38% 

5%

POSTGRADUATE DEGREE (17%)

UNDERGRADUATE DEGREE (48%)

SOME COLLEGE (17%)

HIGH SCHOOL GRADUATION (18%)

17% 18%

17%

48%

EDUCATION

$100,000 + (7%)

$75,001-100,000 (23%)

$50,001-75,000 (45%)

$25,000-50,000 (24%)

UNDER $25,000 (Less than 1%)

Caucasian/ White (non-Hispanic) (62.91%)

African American/Black (non-Hispanic) (3.85%)

Asian (1.65%)

Hispanic/Latino (29.67%)

Mixed Race/Other (1.92%)

LESS THAN
1 %

23%

45%

24%

7%

MALE (55%)

FEMALE (44%)

OTHER (1%)

Gay (57%)

Lesbian (38%)

Bisexual (2%)

Straight (3%)

39%

HOUSEHOLD INCOME

GENDERGROUP

ETHNICITY

1.92% 

62.91%

29.67%

3.85% 

1.65% 

AGE

44%

1%

55%

57%38%

2% 3%

demoGrApHiCS oF 
THe FT. lAuderdAle GAy & leSBiAn 

Film FeSTiVAl (FlGlFF)
An Eclectic Mix of People

Actual Audience:  13,500 Film Festival Audience / 15,000 with monthly Screenings.

Information accumulated by TouchPoll South Florida touchscreen survey systems.

Audience description:

Affluent, well-educated homosexual/bisexual men and women mainly without children who often live in double-income households.



rAnKed #5 

lArGeST GAy & leSBiAn Film FeSTiVAl 
orGAniZATionS in THe uniTed STATeS, 2004*

Source: Guidestar.org

rAnKed #12 of metropolitan Areas

Top 50 mediA mArKeTS in THe u.S.

rAnKed By populATion, 2000
miami-Fort lauderdale, Fl    #3,876,380

There were 280 metropolitan areas in the U.S. in 2000.

Source: US Bureau of The Census (new census every 10 years)

MGLFF sponsors receive a complete package of marketing opportunities & benefits to meet

their branding and promotional objectives targeting a diverse South Florida Market. 

These packages deliver nearly 6 million impressions across various channels.

mGlFF SponSorHSip 
pACKAGeS



presenting Sponsorships are offered at $75,000* for a Sole presenting Sponsor, 

or $25,000* for a maximum of 3 Co-presenting Sponsors.   

BeneFiTS oF preSenTinG SponSorSHip inClude:
Co-Sponsorship of Gala Films (Opening, Centerpiece, Closing Films/ Receptions). These signature events feature critically acclaimed films and

are highly attended allowing for maximum visibility for your brand. The support of Presenting Sponsors is what enables the MGLFF to

present Gala Films and receptions. As an acknowledgement of this patronage Presenting Sponsors receive:

• Verbal recognition  and acknowledgment of support as Presenting Sponsor at all Festival Films and events including Gala Film

• :30 Commercial shown before each Gala Film (sponsor to create content)

• Banner/Signage displayed during all Film Festival events(sponsor to provide signage)

BrAndinG- loGo prominenTly plACed AS preSenTinG SponSor (above 14th

Annual mGlFF text) in:
• Front Cover of Festival Program (print & electronic)

• Print ads promoting Festival

• Film Festival video trailer (MGLFF produced & played prior to each film)

• On- screen video loop prior to all films

• Festival E-mail Promotions

• Festival Posters

• Festival Flyers

• Festival Tickets

• Audience Award Ballots

• Step and Repeat at all film festival venues (photo backdrop)

• Signage/Banners displayed at all film festival venues (screening & events)

AdVerTiSinG
• Full Page premium position ad in Festival program (print & electronic)

• Banner ad with link on Festival website homepage

• Banner ad with link on corporate homepage for 12 months

AddiTionAl opporTuniTieS (optional)
• Sampling/ distribution at Gala Events

• Inclusion of collateral pieces in program mailing (sent to all members)

• Additional promotional opportunities can be explored

HoSpiTAliTy
• 6 VIP Passes (each grants admission to all screenings and events for 2 people)

• 10 tickets (each event) for Gala Films and Gala Events

mGlFF AmATeur SHorT Film ConTeST SponSorSHip

A new opportunity for the 2012 Film Festival presenting Sponsors!
Amateur Short Film Contest will be highlighted in all film festival promotions. Amateur filmmakers at all levels will be encouraged to enter the

contest. A unique marketing landing page within the Film Festival website will be developed were instructions, rules and regulations will be

provided. Contestants will need to create a film that incorporates specific elements incorporated into the film. One

of these specific elements will be the inclusion of each of the Presenting Sponsors’ brands. Each of the Presenting

Sponsors can include a video, on the marketing landing page, highlighting their brand and their commitment to the

LGBT community. Prizes will be awarded based on votes received on website by the general public. Prizes for the

contest will be composed of appealing prize elements provided by Presenting Sponsors. Sponsor videos and the top

3 short films will be screened on Opening night of the MGLFF along with announcement of the winning entry.

This is a highly valuable opportunity providing unique promotional opportunities that include active engagement

with the community on various levels!

*A portion of Presenting Sponsorship contributions can include an in-kind merchandise/services contribution. 

In-kind contributions are valued at 50% of market value.     

mGlFF presenting Sponsor

14TH AnnuAl miAmi GAy & leSBiAn Film FeSTiVAl



premiere Sponsorships are offered at $20,000.*

BeneFiTS oF premiere SponSorSHip inClude:
Co-Sponsorship of Spotlight Screening: “Made in Miami” Screening & Reception OR “Save Our Stories (S.O.S.)” Program.

“Made in Miami” screening features short film made by Miami’s best of new local talents. These short films promote

pride in Miami’s art scene, support local filmmakers and highlight Miami as an ideal film destination. “Save Our Stories

(S.O.S.)” is a screening of short films that are produced as a result of a call for short feature scripts from the community

(highlighting LGBT youth & senior stories) that are then taken through the entire filmmaking process with the help of

production partners.

The support of Premiere Sponsors is what enables the MGLFF to present “Made in Miami” the “Save Our Stories

(S.O.S.)” Program. As an acknowledgement of this patronage Premiere Sponsors receive:

• Verbal recognition  and acknowledgment of support at your respective screening

• :30 Commercial shown before respective Spotlight screening(sponsor to create content)

• Banner/Signage displayed during respective Spotlight screening/events(sponsor to provide signage)

• Sponsored by” notation in respective screening description in Festival Program

BrAndinG-loGo plACed AT premiere SponSor leVel in:
• Film Festival Program (print and electronic)

• Print ads promoting Festival

• Film Festival video trailer (MGLFF produced & played prior to each film)

• On- screen video loop prior to all films

• Select Festival E-mail Promotions

• Festival Posters

• Festival Flyers

AdVerTiSinG
• Full Page ad in Festival program

• Banner ad with link on Festival website homepage

• Banner ad with link on corporate homepage for 6 months

AddiTionAl opporTuniTieS (optional)
• Sampling/ distribution at respective screenings

• Inclusion of collateral pieces in program mailing (sent to all members)

HoSpiTAliTy
• 4 VIP Passes (each grants admission to all screenings and events for 2 people)

• 20 tickets to “Made in Miami” or “Saving Our Stories (S.O.S.)”

• 8 tickets (each event) for Gala Films and Gala Events

*A portion of Premiere Sponsorship contributions can include an in-kind merchandise/services contribution. 

In-kind contributions are valued at 50% of market value.     

mGlFF premiere Sponsor

14TH AnnuAl miAmi GAy & leSBiAn Film FeSTiVAl



official Sponsorships are offered at $10,000.*

BeneFiTS oF oFFiCiAl SponSorSHip inClude:
Co-Sponsorship of 5 Regular Screening: The support of Official Sponsors is what enables the MGLFF to

present screenings of leading, domestic and international, independent queer cinema. Each Official Sponsor can

choose to support up to five of the regular screenings, a maximum of 3 Co-Sponsors will be allowed for each

film. As an acknowledgement of this patronage Official Sponsors receive:

• Verbal recognition  and acknowledgment of support at your respective screenings

• :30 Commercial shown before respective screenings (sponsor to create content) OR 

2-minute Presentation prior to screening

• Banner/Signage displayed during respective screenings (sponsor to provide signage)

• “Sponsored by”  notation on film description of respective screenings in Festival Program

BrAndinG-loGo plACed AT oFFiCiAl SponSor leVel in:
• Film Festival Program (print and electronic)

• Print ads promoting Festival

• Film Festival video trailer (MGLFF produced & played prior to each film)

• On- screen video loop prior to all films

• Select Festival E-mail Promotions

• Festival Posters

• Festival Flyers

AdVerTiSinG
• Half Page ad in Festival Program (print & electronic)

• Banner ad with link on Festival website homepage

• Banner ad with link on corporate homepage for 3 months

AddiTionAl opporTuniTieS (optional)
• Sampling/ distribution at respective screenings

• Inclusion of collateral pieces in program mailing (sent to all members)

HoSpiTAliTy
• 2 VIP Passes (each grants admission to all screenings and events for 2 people)

• 4 tickets (each event) for Gala Films and Gala Events

*A portion of Official Sponsorship contributions can include an in-kind merchandise/services contribution. 

In-kind contributions are valued at 50% of market value.     

mGlFF official Sponsor

14TH AnnuAl miAmi GAy & leSBiAn Film FeSTiVAl



major Sponsorships are offered at $5,000.*

BeneFiTS oF mAjor SponSorSHip inClude:

Co-Sponsorship of 3 Regular Screening: The support of Major Sponsors is what enables the MGLFF to present

screenings of leading, domestic and international, independent queer cinema. Each Major Sponsor can choose

to support up to three of the regular screenings, a maximum of 3 Co-Sponsors will be allowed for each film.

As an acknowledgement of this patronage Major Sponsors receive:

• Verbal recognition  and acknowledgment of support at your respective screenings

• :30 Commercial shown before respective screenings (sponsor to create content) OR 

2-minute Presentation prior to screening

• Banner/Signage displayed during respective screenings (sponsor to provide signage)

• “Sponsored by”  notation on film description of respective screenings in Festival Program

BrAndinG-loGo plACed AT mAjor SponSor leVel in:

• Film Festival Program (print & electronic)

• Selected Print ads promoting Festival

• On- screen video loop prior to all films

AdVerTiSinG

• Half page ad in Festival Program (print & electronic)

• Banner ad with link on Festival website homepage

• Banner ad with link on corporate homepage for 3 months

AddiTionAl opporTuniTieS (optional)

• Sampling/ distribution at respective screenings

HoSpiTAliTy

• 30 regular screening tickets (max 4 tickets per event)

*A portion of Major Sponsorship contributions can include an in-kind merchandise/services contribution. 

In-kind contributions are valued at 50% of market value.     

mGlFF major Sponsor

14TH AnnuAl miAmi GAy & leSBiAn Film FeSTiVAl



Contributing Sponsorships are offered at $2,500.*

BeneFiTS oF ConTriBuTinG SponSorSHip inClude:

Co-Sponsorship of 1 Regular Screening: The support of Contributing Sponsors is what enables the MGLFF to

present screenings of leading, domestic and international, independent queer cinema. Each Official Sponsor can

choose to support one of the regular screenings, a maximum of 3 Co-Sponsors will be allowed for each film.

As an acknowledgement of this patronage Contributing Sponsors receive:

• Verbal recognition  and acknowledgment of support at your respective screenings

• :30 Commercial shown before respective screenings (sponsor to create content) OR 

2-minute Presentation prior to screening

• Banner/Signage displayed during respective screenings (sponsor to provide signage)

• “Sponsored by”  notation on film description of respective screenings in Festival Program

BrAndinG-loGo plACed AT ConTriBuTinG SponSor leVel in:

• Film Festival Program (print & electronic)

• Selected Print ads promoting Festival

• On- screen video loop prior to all films

AdVerTiSinG

• Banner ad with link on Festival website homepage

• Banner ad with link on corporate homepage for 3 months

AddiTionAl opporTuniTieS (optional)

• Sampling/ distribution at respective screening

HoSpiTAliTy

• 20 regular screening tickets (max 4 tickets per event)

*A portion of Contributing Sponsorship contributions can include an in-kind merchandise/services contribution. 

In-kind contributions are valued at 50% of market value.     

mGlFF Contributing Sponsor

14TH AnnuAl miAmi GAy & leSBiAn Film FeSTiVAl



MGLFF Contact: Franc Castro 

Mailing Address: 7251 NE 2nd Avenue, #107, Miami, FL 33138

tel: 305-534-9924 / cell: 305-979-1627

www.mGlFF.com / francmglff@gmail.com

  
 

     

14TH AnnuAl




